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Our ContentOur ContentOur Content    
BriefBriefBrief

Our Content 
Brief

Dual Experience :-

An organic café offering wholesome food, 
coffee, and healthy snacks.

A retail store featuring organic groceries
and products.

1.Certified organic products ( 160+ choices )
2.Café + Store under one roof
3.Clean eating, healthy snacking
4.“Everyday food, made good”
5.Bangalore’s fresh organic destination

1.Arriving at Pure & Sure Café & Store
2.Food visuals must look tempting, rich, and appetizing- encourage

them to bring that to life vividly
3.Browsing/choosing groceries (store)
4.Transition: Food experience → shopping
5.Group/friends moment (optional)
6.Outside/Counter/Inside Interior shot for location vibe

USPs :-

Visuals :-
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Brand OverviewBrand OverviewBrand Overview
Farm to PlateFarm to PlateFarm to Plate

Brand Overview
Farm to Plate Years of 

Experience25+25+25+25+

10M+10M+10M+10M+

250+250+250+250+

100%100%100%100%

Units Packed 
(Milestone)

Pesticide
Recidues Tested

Renewable
Solar Energy

India's pioneering certified organic food brand with 25+ years of expertise in organic farming and
sustainable supply chain management. Founded on the belief that 'farmers are peacemakers of today

Brand DNABrand DNABrand DNABrand DNA

Pulses, grains, snacks, millets, flours, and ready-to-cook products. All certified organic, free from
artificial additives and preservatives, sourced from smallholder farmers.

Product PortfolioProduct PortfolioProduct PortfolioProduct Portfolio

Launched February 2026 in Jayanagar, Bengaluru — an experiential farm-to-table café where
consumers can see, taste, and shop certified organic products under one roof.

Cafe and StoreCafe and StoreCafe and Store    Cafe and Store 

Fastest-growing organic brand in India. Jaivik Bharat Best Organic Food Brand of the Year. National
retail + digital + export markets. Tag line: 'Everyday Food, Made Good.'

Market PositionMarket PositionMarket PositionMarket Position





Results and KPI
Performance

INGOUDE COMPANY



Results
Qualitative Wins
Shares Exceeded Likes - Organic Virality Signal

40-50 User Generated tags with no incentive

Campaign resonance discovered only in post-assessment (March), showing
sustained impact beyond the November-December push

Creator collage format generated curiosity and brand discovery



AIDA MODEL

Interest

Micro Creators of
particular Niche

Highlighted Brand’s 20
Years of Legacy

Farm to Table

Creative Hooks for
engagement

Attention Desire Action

Creators told personal
stories (not scripted
ads)

The farm-grown
vegetables angle
sparked curiosity

Variety foods for each
and every need
fulfilment

Farm-grown, organic
produce narrative
tapped into the growing
consumer desire for
clean, authentic food

User-generated tags
(40–50 organic tags)
showed real people
wanting to be associated
with the brand

Shares > Likes
(Indicating Organic         
engagement)

User Tags built with burn

Niche Centered and calm
environment for scroll
stopping



Our Execution
THINKING GLOBAL, ACTING LOCAL
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